
2 0 1 9 - 2 0 21  P R I O R I T I E S

•	Grow awareness of ND

•	Connect marketing efforts to results 
and impact

•	Increase offerings through policy 
changes

•	Brand unification

•	Improve understanding of tourism’s 
impact on state’s economy

B R A N D  P R O M I S E
The Be Legendary brand celebrates the land, the legends, the adventurous spirit, the vibrant 

communities, the scenic places and the genuine people of North Dakota.

T O U R I S M  A N D  M A R K E T I N G

ECONOMIC 
DEVELOPMENT & 

FINANCE

WORKFORCE

TOURISM &
MARKETING

COMMUNITY 
DEVELOPMENT

W H A T  W E  D O V A L U E  W E  C R E A T E

01
STRATEGIC VISION FOR 
ECONOMIC VIABILITY

02
BUILD CAPACITY ACROSS 
ALL FUNCTIONS

03
CONNECT RESOURCES 
TO DRIVE ECONOMIC 
GROWTH

04
ELEVATE ND IMAGE

S H A R E D  M I S S I O N :  E M P O W E R  P E O P L E • I M P R O V E  L I V E S • I N S P I R E  S U C C E S S

T O U R I S M  &  M A R K E T I N G  M I S S I O N
We build the positive public image of North Dakota 
as a dynamic place to live and work. By showcasing 

opportunities and inspiring visitors to Be Legendary, we 
strengthen the economy and provide opportunity for 

people across our communities.

C O M M E R C E  M I S S I O N
We lead the efforts to attract, retain and expand wealth 

and improve the quality of life for the people of
North Dakota.
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